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1S e t  a  g o a L

A goal will help you prepare for the 

expo. Determine what would you like 

to accomplish at the expo and how 

you want to use the opportunity to 

reach customers.

W E D D I N G  E X P O  T I P S

W e d d i n g  e x p o s  a r e  g r e a t  m a r k e t i n g  t o o l s  f o r  E v e n t  

p r o f e s s i o n a l s .  t h e y ' r e  a n  o p p o r t u n i t y  t o  g e t  y o u r  b u s i n e s s  i n  

f r o n t  o f  h u n d r e d s  o f  p o t e n t i a l  c l i e n t s  i n  a  f e w  h o u r s .  

H e r e  a r e  f i v e  t i p s  f o r  p u t t i n g  y o u r  b e s t  f o o t  f o r w a r d .

P l a n  y o u r  
b o o t h  d e s i g n Your booth is a reflection of your 

brand. Create an attractive and 

appealing open booth concept. Don’t 

forget to use color, different 

elevations, and photos to tell a story 

that sets your business apart.

P r e p  a n  
e l e v a t o r  

s p e e c h Prepare to speak to each attendee. A 

brief, well thought message about 

your brand will go a long way with 

making your business memorable.

5
P r i n t  

m a r k e t i n g  
m a t e r i a l Stock up on your latest brochures, 

business cards, and any brand 

specific promo materials. You’ll want 

to put your information in the hands 

of everyone attends the expo.

 Be Unique
B e  Y o u

Expos can be large with multiple 

businesses providing the same 

service as you. Find ways to be 

unique and stand out to attendees. 

Make a lasting impression to build 

your business.

www.savvysoireesc.com


